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Why is visual identity important?
Visual identity refers to all the graphics and pictures that express who we are and set
us apart from other churches. To put it another way, it refers to everything that can
be seen by the naked eye, from the logo to the layout of a room. It also refers to
identifying materials such as business
cards, letterheads, newsletters,
PowerPoint presentations, social media,
and posters, where the main goal is to
distinguish the Church.

Each church has its own unique
personality. How do people feel when
they hear the name of your ministry, see
the logo, go to the website, or interact
with the church either in person or online?
Your identity is in the impression you
made on them. The church's members
will be more likely to recognise and identify themselves as part of the United
Reformed Church if they are exposed to the same consistent aesthetic features.

Our visual identity is largely established through logos and
design. Fundamentally, a person's emotional and intuitive

response to an organisation can be evoked through design. The

By expressing the cultural relevance, mission, and ideals of United

the Church and unifying the many various characteristics Reformed
through unified graphics, it can educate audiences about

the essence of the Church. For instance, by using plain Church

English in place of jargon, you are demonstrating that our
Church is inclusive, by speaking to as many people as you
can in your conversations.

www.urc.org.uk

This guidance is to help you unify these identifying elements in your work.



Our conversations

Identify your audience before creating content
that enhances their lives, fuels their aspirations,
and addresses their needs.

Consider your tone of voice when writing.
How does the Church wish to convey its
principles, purpose, and vision?

Design should come first in your discussion
of content, rather than being an afterthought.
To achieve the best results, involve the
communications team as early as possible in the conversations. This is especially
true when creating material for websites, videos, social media, and other digital
platforms.

Visual elements
Logo
Logos are at the heart of establishing visual identity.

We are keen for the logo to be used as widely as possible to promote the URC and
the URC community. However, derivative versions of the URC logo are generally
prohibited, as they dilute the URC’s brand identity. For example, the URC logo
should be used in its entirety and not broken into elements — the words and the fish
symbol may not be used separately as a logo.

Where possible, the blue logo with web address should be used. It can appear on a
white background, or reversed out white, as below. We also have a mono version for
when colour printing is not available.

For samples of placement
in design see section
The The Examples / templates

United United
Reformed Reformed
Church Church

www.urc.org.uk www.urc.org.uk

Do not try to recreate the logo yourself. We are keen for the logo to be used as
widely as possible to promote the URC and the URC community. If you have any
guestions, please contact us by email at graphics@urc.org.uk.

A variety of logos are available for download from the URC Yr

website: www.urc.org.uk/urc-logo. For more information Eglwys

on how and when the logo may be used, please refer to the : T
Ddiwygiedig

leaflet Guidelines for the use of the URC logo. )
Unedig


mailto:graphics@urc.org.uk
http://www.urc.org.uk/urc-logo

Here are a few examples of incorrect use. Do not use like this...
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The URC logo is copyrighted to the United Reformed Church © 2016. The URC
takes seriously its responsibility for defending our logo against any damaging or
confusing uses. The logo it is a registered trademark number, UK00003252243.

Sub-identities
Each sub-brand is distinctive, while also retaining assets of the main visual identity,
such as in the samples below.

The
United St Paul’s
Reformed United
Church Reformed
Northern Church
Synod logos Synod Church logos
The
United The
Reformed United
Church Reformed
Discipleship Church Youth

Departmental logos Youth logo
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Stepwise logo

Retired Ministers Housing Society logo

Colour palette
These colours are used to identify the Church.
o CMYK: 100-0-0-0 (print)
o Pantone: Cyan Blue (print)
o RGB: 0-153-255 (web/digital)
o Hex: #0099FF (web/digital)

Typography
The way you style or shape your text is known as 0
typography. To make the work of the URC appear ks
professional, it's best to use a consistent typeface
throughout everything produced. We advise utilising the
clear print standard of Arial 12pt on 1.15 spacing in

THAT THEY ALL MAY BE ONE

Titing in 1997 on the 25th anniversary of the foundng of the United
Reformed Church, Arthur Macarthur felt the need to ask. “Who are we
and what do we stand for?’ It had all been so clear i 1972 the URC was

the first fruits of the great ecumenical harvest, the catalyst of union, the corerstone

of ‘the Corming Great Church’. In 1982, that project had foundered and the URC
had shown that even its own decision-makers were unsure of their commitment to
1t As hope and commitment fakered, so dsd identity and purpose **

Drvisions in the 1990s over sexuality had exacerbated the problem. The URC, #t

order to make the URCs work as accessible to people
with different abilities as possible. Use of Times New
Roman is also acceptable.

Calibri uses less ink, but the size of the font is smaller
than Arial, which is recommended by charities such as
The Sensory Trust. Pull quotes, illustrations, and other
design elements can be used to break up pages of text-

heavy publications and keep readers' interest. Here are a

few URC book examples that make use of white space,
visuals, and simple typography.

What is the URC?

INTRODUCTION Welcomel
Anie Sirdesch We're delighted that you're interested in finding out a bit more about
the United Reformed Church - the URC. This church has helped our

commitment to Jesus Christ to grow, and we believe it can do the

What's this all abou, then? same for you.
A:y Jackson, Head of Communications for the United Reformed Church,
This leaflet tells you a bit more about the URC. You can also visit our

a about nee
witers found in Rejoice and Sing. The articles had been comgiled by the website, www.urc.org.uk, or find us on Facebook, Twitter, Instagram,
Ravd John Saisbury for he church magazine of Triwty-Honleazo URC, YouTube or SoundCloud

Bnstol, and 2011 | read

s of

inthe ond,
50 hyms, to include a mox of wrters found in Regore: and Sing and beyond.

.
or sung, in URC over tha past 50 years. What wo do have i my refoctons
on 50 hymns that tell us somethng of our joumey over those years - our
jourmey bosh as Church and as workd. | hope you wil fnd it teresting and

50,000 worshippers each week

tinpee 3 ok about
ntho o
churches you have particular connections with. | set out to explore how our
widat world,
ol -y paige What

1 thesa pages, @ ol somathing ofthe story of the past 50 years . torms of

what we mght 2

we sing responds and reacts 1 the workd we ive in, 50 25 you go thiough this 1,250 congregations
you might ko o take 3 fow moment 1o wondar about tha too.

And who am 17

When church,
chor, where my mother sang ato and my okder sisker soprano My father was
3 ide. | loamt
1o chant and sing alto (it became clear very soon that | ook after mum and
* y 600 ministers
s

wasn cut out

seemed, was further than ever from unity, and did not even have agreement on what
11s message and mission was, on what kind of Church it wanted to be. The debate
raised questions of where authority lay in the URC and how decision-making
should operate, which some people. at least. wanted answered

At the same time, sumerical decline had reached the point where the membership
could 50 longer sustain the structures created for 2 much bigger Church in 1972
Congregations were strugeling to make their regular contributsons o shared funds,
with rising costs having o be met by fewer and older people. Ministers were
stretched over larger and larger groups of smaller and smaller churches

‘When David Cornick became the fifth General Secretary of the Unsted Reformed
Church in 2001 after nine years at Westminster College, the URC was in its 20th
year, and he was convinced the Church needed 2 radical rethink of s life and
organisation — ‘the process of preparing for God's tomorrow’***

Ta the autumn of 2002, Mission Council agreed to an extensive review of Church
Isfe and structure, called Catch the Vision, led by 2 steering group of five people:
Cornick: Lucy Brierley, an ordinand at Westminster College; Enic Chilton,
Treasurer of the URC; Graham Cook. Moderator of Mersey Synod and former
Disector of the Windermere Centre, and Linda Austin, an elder at Kingston URC
2nd 2 senior manager in the oil industry.

9%

with grace rather than law. It is about child-like trust in God's
promises rather than obedience to the divine commands. We
do not have the means to liberate ourselves from our addictive
behaviour, No medicine is
available to heal the wounds of
our heart and the pains of our
memories. Our fears and dark
habits are not to be overcome
by programmes. We cannot
simply renounce our tendency
to self-absorption by an extraordinary act of the will. The dark
deeds of our lives are not excused by religious or charitable acts.
We need help from beyond ourselves. It is for this we believe
that God gave us his Son.

The true humanity or divine image shown forth in the life of
Jesus is not simply to be copied or imitated. It is to be received,
to be embraced by faith. The forces that empowered his person


https://www.gov.uk/government/publications/inclusive-communication/accessible-communication-formats#:~:text=The%20clear%20print%20standard%20requires,font%20depending%20on%20your%20audience.
https://www.sensorytrust.org.uk/resources/guidance/designing-with-clear-and-large-print

THAT THEY ALL MAY BE ONE
CHAPTER FIVE

aggressively marketing powdered formula milk at mothers, to the serious detriment
of babies’ health. Tactics highlighted by campaigners included giving free samples
t0 mothers until their breastmilk dried up. and giving ‘material benefits’ to doctors
who recommended formula milk. Families might cnd up spending half of their
income on powdered milk, while lack of clean water to mix it with led to high levels

of life-threatening diarthoea. UNICEF estimated that the decline in breastfeeding
Our hymn for 2016 is ‘Cantico di frate sole’, or ‘Canticle of cost 1.5 million lives a year.
brother sun’, by St Francis of Assisi

Campaigners, led by Baby Milk Action, asked shoppers to boycott Nestlé products

This time, the hymn really is by St Francis of Assisi. to pu pressure on the company to change its ways. The organisers lifted the boycott
Rejoice and Sing includes a hymn based on this canticle: ‘All creatures of in 1984 when Nestlé promsed reforms, but remstituted it in 1987 after it failed to
our God and King’ by WH Draper. We sometimes forget that this weil-known keep its promises.

hymn, first published in 1919, has its roots in a text that is much, much older.
‘Canfico di frate sole’ (‘Song of brother sun’ or ‘Canticie of the creatures’)!

was most likely written over 2 period of time, and is believed to have been Many
finished in about 1225. This was a time when Francis was struggling in mind

Many members of the URC joined the boycott as
individuals - as they did the boycott of South African
‘goods — o persuaded their local church to join
communally FURY took a keen lead. But in 1992, the

d . and what we kn the - o4
::,‘,,b::;.,q Al crackaria of = members URC decided to take a collective stance on the issue
Godandeg (*And thou, most kind “The words of of the UR(  Yorkshure province broughta resolution to General
and gentle death’) was most likely R Assembly encouraging the councils of the Church at every
a reflection of how lfe was for the the saint echo level — local chusches, disticts and provinces - fo boycott

ageing Francis. Psalm 148, but Joined the Nescafé and other Nestié prodiucts, and Assembly agreed.

The words of the saint echo Psaim 2 o boycott as Some members argued that Nestics talks with UNICEF,
148, but paint a familial relationship paint a familial el s o & skl e gl o
with creation that s si mcam . . . 7 S ev imminent change, so the Church and Society
b relationship with individuals department was asked to monitor progress and report
creation that Dack 10 199321 e bope 0 ARG Yhe boycolt

s have Mather Exh'— hich wa is significant Readers of Reform got their teeth into the debate. Donald Scott said that the

might not consider that radical until we " { boycott was the perfect example of why people do not respond to the URC's

o et toogher =m0 e bowred in our time of attempts at evangelism they ‘wonder why churches take actions which are to them

rancis gives us more much — " e . 5o i 3
sister water and brother fire, sister ecological crisis.” Incompustickalie Al owe arghed (s Choistiasity & pomaity epitbuil, act

piesplietubols, social. adding. T believe that the Church's judgmental attitude towards Nestlé will
» itself bring judgment upon a church which has largely abandoned adherence fo her

One of the ways we need to respond to the ecological crisis is though the (primary) mission "™

way we speak of the earth. The language of St Francis helps us to do just that.

Lunuiags has such powar; and tie way wel spask can chiange the way wa ‘Elizabeth Jones suggested that instead of boycotting Nestlé, it would be less drastic

e to ask hospitals not to accept free samples. Patricia Mills, a Baby Milk Action

‘OFM and Pamaia Weod Francscan Meda, 2008 representative, responded. ‘T wouldn't know how to persuade all Third World
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Appendix 2
A quick guide to CCLI licences

Not sure which licence(s) you need?

This quick guide licence table from CCLI will help you help you
determine which licence(s) you require. To find out more about
copyright in church and the licences available visit uk.ccli.com/churches

|sl!i§ si

Make suo o vleo recordmgs ofservices
(non-commercis use anly)
Streaen or webcast your senvices including

the live worship" v v
Photocopy. scan or slecirorically share

typeset pages fram music publications or v v
sheet music fles

Reproduce/project the wards to hymis and
‘worship songs

es, bibles,
e, ae ehdarenrs sty Bosks

Hold concerts or recitals on chusrch premises
curtside of Acts of Worship v

Play music recordings such as {Ds/MP3s
during acthities cutside of Acts of Warship v
Piay live or recorded music during Acts of

‘Worship only{e.. reqular services, weddings/ No license necessary
funerals)

Stow flms or Alm scenes in all activities v v

‘Show film scenes during services only v

Access the lyrics and tranpasable lead, chord
and vocal sheets to thousands of sangs v v

“Covers Streaming fwebcasting uia Facenook and Youtube. To NSt streams on your own wabsite, or via

ideo-conferencing apps such as Zoom,  PAS far Music Limited Online Music Licence s also required,

“The United Reformed Church | Getting to grips with copyright L

Pull quotes are a good way to break up long passages of text since they encourage
reader participation. Also consider the contrast between backgrounds and type. As a

general rule use dark type on a light background.

Tip: A colour contrast analyser (CCA) [free to download] may be beneficial when
employing text on coloured backgrounds, to determine if colours pass accessibility
criteria. Using CCAs, you can modify your content to make it more accessible to
users with vision impairments such as poor vision and colour blindness.

For an example of a typical A4 Word document and to
download templates visit: www.urc.org.uk/your-
church/church-guides/urc-visual-identity-guide

Style guide

Using a style guide is essential to ensuring that various
authors produce improved communications in a clear and
unified manner since it ensures consistency both within and
between publications. For anybody who reads or develops
documentation for the Church, the URC style guide serves
as both a reference resource and a training tool:
www.urc.org.uk/house-style

You're not late;
you are here exactly
when God wanted
you to arrive.

Please come in.



http://www.urc.org.uk/your-church/church-guides/urc-visual-identity-guide
http://www.urc.org.uk/your-church/church-guides/urc-visual-identity-guide
http://www.urc.org.uk/house-style
https://urc.org.uk/your-church/church-local-and-global/church-welcome-poster/

Imagery

An image can influence how a user feels,
thinks, or behaves while also improving
the appeal of your content.

It may demonstrate how welcoming and
inclusive your church is. lllustrations,
iconography, photography, video
content, and any spokespeople who
serve as the "image" in action, are all
examples of imagery.

For you to use in your church materials, the
URC Communications staff has gathered a range
of photographs and placed them onto the URC
Flickr website. These are free to use within churches:
flic.kr/'slaHsmNAhoEM

For guidance on taking good photographs see
www.urc.org.uk/your-church/church-guides/taking-
great-photos-in-church

Tip: Use only photos that appear to be
authentic and not staged, with as much
diversity as possible

Tip: When taking photos on a smartphone, first clean the lens, then focus the
camera by tapping on the subject. When taking a photo in low light, turn on the flash
and hold the camera steady.

When taking photographs in churches, please remember Safeguarding, GDPR
and Consent. You can read more about these on the guide from the Church of
England.


http://www.urc.org.uk/your-church/church-guides/taking-great-photos-in-church
http://www.urc.org.uk/your-church/church-guides/taking-great-photos-in-church
https://www.churchofengland.org/resources/digital-labs/blogs/filming-and-photography-churches-consent-and-gdpr
https://www.churchofengland.org/resources/digital-labs/blogs/filming-and-photography-churches-consent-and-gdpr

Web and digital design Device Type
Visual identity components are commonly
communicated through hero or website photographs,
interface colour schemes and layouts, social media

L ) 6.32%
content, animations, icons, buttons, and much more. In
this setting, visual identity must gently support the user 45 07%
in achieving their objective. 18,615

Data from the URC website from 31 January 2023,
reveals an increase in mobile users over the previous
13 months.* Smartphone users are typically
younger and read less extensively than desktop users.
When creating and delivering content, it is important m Desktop = Mobile = Tablet

to keep this in mind.
* Data by Neil Hunter, Communications Team, URC website performance report, 1 November to 31
January 2023.

Upload your copy as HTML wherever possible to allow your documents to use the
users’ individual browser settings. Other formats, eg PDF files, may make it more
difficult for users to identify, access, and maintain your material, as they may not be
as compatible with assistive technologies like screen readers (see
www.gds.blog.gov.uk/2018/07/16/why-gov-uk-content-should-be-published-in-
html-and-not-pdf/).

Keep a careful eye on your analytics and constantly examine your posts to see what
has and has not worked to engage readers.

Tip: The sermon is the mechanism that creates content in your church. This occurs
every day in the ministry of your church; people receive value, and inspirational tales
are being told. Find a technique to record these events on camera so you can use
them as social media material.

When taking videos in churches, please remember Safeguarding, GDPR and
Consent. You can read more about these on the guide from the Church of
England.

Useful guidelines

The United Reformed Church Social Media Guidelines and Digital Charter:
www.urc.org.uk/your-church/church-guides/getting-your-church-online/social-
media-guidelines-and-digital-charter/

Writing for the web: www.urc.org.uk/your-church/church-guides/getting-your-
church-online/writing-for-the-web


https://emi-rs.com/2021/07/12/the-link-between-device-usage-and-age-impacts-on-results/
https://emi-rs.com/2021/07/12/the-link-between-device-usage-and-age-impacts-on-results/
http://www.gds.blog.gov.uk/2018/07/16/why-gov-uk-content-should-be-published-in-html-and-not-pdf/
http://www.gds.blog.gov.uk/2018/07/16/why-gov-uk-content-should-be-published-in-html-and-not-pdf/
https://www.churchofengland.org/resources/digital-labs/blogs/filming-and-photography-churches-consent-and-gdpr
https://www.churchofengland.org/resources/digital-labs/blogs/filming-and-photography-churches-consent-and-gdpr
http://www.urc.org.uk/your-church/church-guides/getting-your-church-online/social-media-guidelines-and-digital-charter/
http://www.urc.org.uk/your-church/church-guides/getting-your-church-online/social-media-guidelines-and-digital-charter/
http://www.urc.org.uk/your-church/church-guides/getting-your-church-online/writing-for-the-web
http://www.urc.org.uk/your-church/church-guides/getting-your-church-online/writing-for-the-web

Using Facebook,
YouTube and Zoom How to use

to record acts WhatsApp

of worship

Setting up an
Instagram
account

A variety of other media information can also be found here: www.urc.org.uk/your-
church/church-guides/getting-your-church-online/

Where to start

e Select your audience and target the individual rather than a group.

e Explore the concept of video, audio and social-only content, rather than print
(with the communications team).

e Use Arial or Times New Roman 12pt on 1.15 leading.

e Simplify your document. This includes keeping fonts and Styles used basic,
so that each document is transferable for web use if needed.

e Keep copy brief and to the point.

e Good headlines get people to stay longer on a page. Keep them short and
punchy. The same goes for headings.

e Instead of using Word Art or Clip Art, utilise only high-quality photographs (where
possible use images from URC churches). Most people will have read the
captions to all the pictures first. Prior to becoming readers, your audience should
be treated as viewers. Pick your pictures wisely. Be welcoming and represent
diversity (see www.urc.org.uk/your-church/church-guides/portraying-
diversity).

e It's important to check that your imagery and text adheres to copyright
regulations: www.urc.org.uk/who-we-are/what-we-
do/communications/copyright-licensing-urc-materials/

e Keep file naming conventions for photos and files concise and easy to
understand when storing your work. Commas, brackets, slashes, and full stops
should not be used (apart from before the end file type, ie .jpg). If necessary,
hyphenate instead of using an underscore.

e Use a Production Request (PR) form to book work in — or your request may be
lost within the email system!

v Fill ALL sections of the PR form in — It saves lots of emails later!

v Allow adequate proofing time for both design and copy (factor in your annual
leave and the fact that we don’t all work weekends t00.)

v Supply high quality images (do not supply them embedded in Word files)

v Create realistic deadlines — and stick to them! (Avoid entering ASAP in the
field, as you will always be at the back of the line!)

v" Check quotations fully before signing off — especially paper thickness and
delivery date (and make sure you are there to receive delivery!)

Once you have a new product don’t forget to promote it! Tell everyone about
it: when it’s being published, how it can be accessed and what’s great about it.


http://www.urc.org.uk/your-church/church-guides/getting-your-church-online/
http://www.urc.org.uk/your-church/church-guides/getting-your-church-online/
http://www.urc.org.uk/your-church/church-guides/portraying-diversity
http://www.urc.org.uk/your-church/church-guides/portraying-diversity
http://www.urc.org.uk/who-we-are/what-we-do/communications/copyright-licensing-urc-materials/
http://www.urc.org.uk/who-we-are/what-we-do/communications/copyright-licensing-urc-materials/

Examples / templates
Here are some examples of recommended layout and Catalogue *

logo placement. 2023

www.urcshop.co.uk

St Brastley
= e ety

The
United
Reformed 8
Church The
United
add message here $ Reformed
Church Andy Surname

Job Title Here:

Church House, 86 Tavistack Place
London WCTH 9RT

W, Jrc org uk 07741542552
andy.surnamedurc.org.uk
www.urc.org.uk

Letterhead Complements slip Business card

URC customisable banners, postcards and bookmark templates, can be found here:
www.cpo.org.uk/urc.html

Other URC templates, including a cross stitch and knitting/crochet pattern of the
URC cross, are available on a new downloads page on the URC website:
www.urc.org.uk/your-church/resource-downloads/

Tip: Make use of social media The
and include the icons in your United
marketing material. Reformed
Church
www.urc.org.uk

00CO®06

Contact details
If you have any questions about the URCs design and digital visual identity,

please contact our Communications Team.
020 7916 2020
graphics@urc.org.uk


http://www.cpo.org.uk/urc.html
https://urc.org.uk/your-church/resource-downloads/
mailto:graphics@urc.org.uk
https://urc.org.uk/wp-content/uploads/2022/07/visual-identity-URC-letterhead-2020.docx
https://urc.org.uk/wp-content/uploads/2022/07/visual-identity-compliment-slips-template.pdf

